
keason(s) Have lvot Tried to Get ULTS

Non-customers Matched Customers
!:!!.Panic

ImII mE fI JJt J.D tU IlBkWbJlt ImIl GIEfi
% % % % 0/0 % % % % % %

% of those aware who
have not tried to get it 49 53 48 59 64 50 40 37 82 90 81

Reasons given for not trying
to get ULTS (volunteered) -

Have never had phone service 37 27 38 28 24 38 37 68 * 2
No reason, just didn't try 4 11 4 6 4 11 3 1 27 28 27
Income too high;
don't qualify for it 9 6 9 8 8 8 13 10 23 20 23

Don't need welfare;
can afford to pay 8 - 9 7 7 8 10 9 8 2 9

Limited calls 3 - 3 2 - 8 8 - 5 3 5

Didn't know about it 11 12 11 11 15 3 19 ,- 20 17 21
Don't know how to get it 8 5 8 10 11 9 8 - 8 6 9
Can't afford it 7 11 7 9 8 9 1 9

Owe phone company money 4 5 4 4 6 1 8 1

Other 18 19 18 24 25 22 8 2 12 16 11

Base (130) (64) (66) (.) (62) (26) (24) (17) (111) (66) (45)

·l.......... ...:0.104. 1111. "'INCl. Q lOS. lot. lOIlCl_ FI.,d "'.arch Corpor.tlon
8.4

lU,.'"1"lllOOIIlO.TAIUC fIo8.JI
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(

Attempts to Get ULTS among Those Aware

( (

Table 8.3

All non-customers aware of ULTS were asked if they had ever tried to get it and, if so, why they don't have it.

Responses are shown opposite.

HiglaUlllts

Non-customers aware of ULTS divide about equally between those who have tried to get it (48~) and those who have not
(49%). .

Among non-customers who tried to get it, 40% say they were unable to get it because of aD outstanding balance. Another 21 %
say they were able to get it, but they discontinued it. Few say they did not meet the qualiftcatioRa.

By company: 11lese findings are about the same for both companies.

By ethnicity/race: Whites and Blacks who are aware of ULTS are much more likely than Hispanics to have tried to get it:
64" and S7 % vs. 38%, respectively. LD Hispanics are equally likely to have tried to get it as NlD Hispanics: 36% and 42 %
respectively.

Compared to matched customers: Relatively few of the matched customers aware of ULTS say they have tried to get it, and
the main reason they do not have it now is that they did not meet the qualiftcations.

I I1567\npt\door\clnv 103



I

I

f
I
I
f
I.,
I
I
i
ooA
N

. 11 t
II J

I
···,,·· ..
.. " ,"Ii S

11 i
§I I

f
I
I
f
I

i
I
i...
N

If t
II J

1
,= S

;U i
~I f



{

Reason(s) Have Not Tried to Get ULTS

All those aware who have not tried to get it were asked why they have not tried to get it.

Responses are shown opposite.

m",U,IIt'

(

Table 8.4

The main reason given by non-customers for not trying to get ULTS is that they "ve just never had pIaoae service. A variety of
other reasons are given with no one thing representing a majority of the rea_.

All in all, what may be most important here is the absence of many comments about COlt. Tboee aware who have not tried to
get it Mly cite cost as a reason for not doing so.

There are some who give reasons suggesting that they feel hesitant about calling the phone company, but these are mentioned by
fewer than one in ten of those aWaM who have not tried to get it.

NOTB: All percentages are based on the percent of those aware who have not tried to pt it. In total, this is just 24" of all
non-customers (48" aware times 49" not tried to get it). Extreme care is urged in the use of these percetttaps because they
are based on such a small sub-base.

111S61\npt\door\cI.." 104



Reactions to Installation Charge/or ULTS

Non-customers -ImII G.IE fI 1m J.D tt.D Ita .YlblII
% % % % % % % %

Told installation is $23.00/$17.23,
can pay in 3 instaUments

% Say they-

Could afford this 89 90 89 90 96 80 94 82

Not sure, depends 7 5 7 7 4 12 4 11

Could not 4 5 4 3 1 9 3 6

Installation cost is -
Less than thought 63 56 64 65 67 63 61 59

Same as thought 19 22 19 16 19 11 20 23 .

More than thought 10 13 9 11 10 13 10 7
Had no idea 9 9 9 8 4 14 9 11

% Believe it would cost (a) -

Less than $20 10 5 11 11 12 7 18 2

No idea 29 30 29 31 33 28 26 26

$20 or more 61 65 61 58 55 65 56 72

Base(~) (480) (246) (234) (294) (185) (109) (99) (74)

(lJEllllrIll ............,.... - ....... SolIcI:Q.ll11.11..~__
ReId R...rch Corpo,."tlon

8.5
n2N7/11PfIDOOIID_TAli., .fM$.44

) ) )
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(

Reactions to ULTS

( (

At this point, non-eustomers who qualify for the service (or are uncertain if they would) were shown a card which described the
service. 8eparate cards were used for GTE and Pacific BeD. These cards are shown (reduced) on the opposite page.

Non-customen were then led through a series of questions to get their reactions to:

(a) the installation charge
(b) the deposit ft'CIUirement

The foDowing tables show responses to those questions.

I
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.k.eact,ons to Deposit for ULTS

Non-customers -ImII mE fa 1m JJl NW Ita WbIlI
~.

% % % 0/0 0/0 % 0/0 %
Told no deposit unless have
outstanding balance, and then
payments can be spread out

% Had service disconnected ~ ~ !1 'Jl 21 ~ 22 31
Among this group, % aware -

Payments can be spread 34 34 34 36 34 38 41 18
Not aware of this 66 66 66. 64 66 62 59 83

Base (204) (106) (91) (106) (54) (52) (63) (31)

% Not had service disconnected ~ ~ ~ .62 11 ~ JR ~

Among this group, % aware -
No deposit required 16 24 15 15 13 24 19 13
Not aware of this 85 76 85 85 88 76 81 87

Base (273) (138) (134) (185) (129) (56) (36) (43)

% Believe (a) -
No deposit required 16 20 16 21 22 19 9 13
DK if required 20 21 20 24 24 22 13 18
Must pay deposit 64 59 64 56 54 59 78 70

BIse (quaIfy) (480) (246) (234) (294) (185) (109) (99) (74)

...EIIIIr................... Soua: 0.111, 112, 113, 54IICJ
FIeld Re...rch Corporation

8.6
1I_lDr"DOOaID.TAIlJ''l.''N'~
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(

Reactions to Installation Charge for ULTS

Highlight.

( (

Table 8.5

The large majority of non-customers who qualify for ULTS (or are uncertain) say they could afford the installation cost of
ULTS: $23 (GTH) or $17.38 (Pacific Bell) in 3 installments if desired.

For most, this is less than they thought it would be (63.). Only 10. say this is more than they thought. 'Ibis is consistent
with what they said earlier when asked what they thou.ht it would COlt to Itart up servia; - DlOIt (61 ") pve estimates of $20
or more. One in ten (10.) estimated less than $20. Almost a third (29.) could not make an estimate.
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(

Reactions to Deposit for ULTS

Highlight,

(
\

(

Tabk 8.6

Questions about the deposit were, by design, related to whether they had had llel'Vice dilCOlllleCted by the phone company.

66% of the 42S who had had service disconnected were NOT aware they could spread the payaaents out; 34% Wele aware of
this.

Similarly, but in a different vein, only 16~ of those who had not had service cIiIconnccted were aware there is no deposit
requirement in tIIat cue -- 85~ were not aware of this.

These f..... are pnerally consistent with the fmdings from an earlier poiIIt ill the iIIterview "here the majority of DOII

customers thoulht • deposit was requiml.

By compaDY: While most of those who have not had service disconnected think there is a deposit requirement, GTB non
customen are somewhat more aware than PacifIC Ben's non-eustomen that there is no deposit required in that case: 24S vs.
lS~.

By ethllidty/neec Hispuics and Blacks who have had service dilconnected are more aware of the installment option than are
Whites, althou.h the bases for this level of analysis are quite small.

Awareness that no deposit is requiml if one has not had a disconnect is almost equally low across aU groups.
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Limiting Calling to Areas within 12 Miles ofHome

Non-customers -ImII GI£ e& 1m J.D tI.D IIIGk YlbIIt
% % % % % % % %

Limiting calls to areas
within 12 miles would be -

Very easy 44 47 44 49 50 46 41 38

Fairly easy 23 16 23 21 19 24 24 25

Fairly difficult 16 15 16 19 22 14 13 13

Very difficult 14 18 14 10 8 13 18 20

Not sUre/depends 3 5 2 1 1 2 5 2

Difficult 30 32 30 29 30 28 30 32

Base (quIIfy) (480) (248) (234) (294) (185) (109) (99) (74)

Reasons dljJicult (read list) (a) -
Want to call people who

live further away 67 66 68 62 55 76 53 92

Not sure what would be
within 12 miles 38 30 39 36 38 32 46 36

Can't control others 16 14 16 17 14 24 15 13

Base (164) (92) (72) (101) (66) (35) (27) (30)

8IIIllI: Q.114. I1ICNCJ (lJMq.............orllOl ... IIlQ.U4
Reid R....rch Corporation

8.7
112!OfIIPr IflnnIt In TA.' ....~."
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(

Costs of Calls

Introdudion

(
\

(

Non-eustomers who qualify for ULTS (or are uncertain) were asked to look at the bottom half of the card at the examples of
costs for various types of calls.

For convenience, the rates are shown in reduced size opposite (bottom half of description -- shaded areas).
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Reactions When Given Cost Range for Various Types ofCalls

Non-customers
HlJHnIc

ImII GI£ fa ~. 1m J.D &D IJIGk Wbb
% % % 0/0 % % % %

ToU calls: more than 12 mi, but
within this part ofCalifornia
5 min caU: 35f - $1.50

Less than thought 40 31 41 44 48 38 38 31
Same 36 35 36 34 35 33 30 47
More 24 32 23 21 17 27 33 22

LD calls: to other parts oj
California and other states
5 min caB: SOf - $1.25

Less than thought 43 34 44 43 50 31 46 40
Same 32 32 32 29 28 33 32 38
More 25 33 24 27 22 36 23 22

Calls to Mexico:
5 min call: $5.00 - $7.50

Less than thought 38 38 38 43 49 31 39 24
Same 25 21 26 24 20 33 20 33
More 31 35 31 29 27 34 31 36
No opinion 6 6 6 3 4 3 10 7

Bue (.,ally) (480) (246) (234) (294) (115) (109) (99) (74)
....:ClU7.I1.. I1·fICf

FIeld ""...rch Corpoflltlon
8.8

IIWIIIPI'IDOOIIO_TAIUSPIoIS·lJ
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Limiting Calling to Areas within 12 Miles of Home Table 8.7

As shown on the card, non-customers were told that with ULTS they could make unlimited calls within 12 miles of their homes.
CaUs beyond 12 miles would cost extra.

They were then asked how easy it would be for them to limit their calling to within 12 miles of their home.

Responses are shown opposite.

Hi,hU,hts

A large segment of non-eustomers said it would be "very easy" for them to limit their calls to within 12 miles of home. Another
23C1 said it would be "fairly easy" to do so, leaving JOCI who said it would be diffICUlt to do so.

The main reason this would be difficult is that they would want to call persons more than 12 miles away; however, a sizeable
segment cites not being sure of what would be within the 12 mile limit.

By compaay: Tllis does not vary by company.

Byetbnidty/race: On balance, there are no clear differences between the groups on this measure.
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Likelihood ofKeeping Monthly Bill Close to Basic Rate

Non-customers -ImII GIE Pi
.;

1m J.D Y.D Ita Wb8I
% % % % 0/0 % 0/0 %

Looking at costs for calls more
than 12 miles away and thinking
ofhow you and others use phone,
think monthly biU would be -

Close to ($1.63-$3.87)
($1.23-$3.18) 44 39 44 41 42 41 38 54

A little higher 38 37 38 43 44 41 38 28

A lot higher 18 24 18 16 15 19 23 18

If IuMl ,ervie" think -

Could limit calls to
within 12 miles 38 36 39 37 40 33 36 44

Would end up calling
more than 12 miles away 33 33 33 31 29 36 33 37

Not sure, depends 29 31 28 31 31 31 31 18

Bue (quaIIy) (410) (246) (234) (294) (185) (109) (99) (74)

s-:0.1'" 121. 1.-cJ FIeld Research Corporation
8.9

IU5'7/UPr/DOOIl1D_TAIU5 .-.25
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Reactions When Given Cost Range for Various Types of Calls

(

Table 8.8

The card described three types of calls and gave examples of the average cost of each. Non-eustomen were asked if the cost of
each type of call was more, the same or less than they thought it would be:

Responses are shown opposite.

Highli,hts

Roughly two in five non-eustomen said these costs were less than they thou....; another 2S" - 36" said they were about the
same as they expected. About one in four to one in three thought they were more. In genemI, more non-customen thought the
costs were less than thought the costs were more with many saying the costs were about the same as what they thought.

NOTE: The primary purpose of this series of questions was to remind non-eustomen that they have to pay extra for calls
outside the 12 mile area so that when asked their interest in ULTS they would be aware that the cost to them would depend on
the cost of calls. The examples of costs given were purposely broId. The ..... is urpd to avoid putting too much emphasis
on observed differences between the groups because of the amount of variaDce that exists in the aetua1 cost of calls.
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Estimate ofTotal Monthly Bill ifHave ULT~ (A)
• After Extended Series on Cost ofExtra Calls

Non-eustomers -IaIIl ill J!I III Ul IU IIIGk Wbb
0/0 0/0 0/0 0/0 0/0 0/0 0/0 0/0

Monthly biU would be -

Less than $10 17 13 17 12 14 8 19 27

$10--19 25 16 26 27 24 32 26 22

$20--29 19 16 19 17 21 10 21 21

$30--49 15 17 15 17 16 18 17 10

$50 or more 13 25 12 15 12 21 12 8

Mean $ 28 43 26 32 31 33 26 20

Median $ 19 26 19 19 19 19 19 14

Don't know/not reported 11 13 11 13 14 11 6 13

Base (qualty) (480) (246) (234) (294) (185) (109) (99) (74)

(A) "Considering that the basic cost ofservice would be ($1.63 or $3.87) ($1.23 or $3.18) and that you would
have to pay extra for all calls outside that 12 miles area" (Costs ofcalls were described just before this
question was aslced.)

....:Q.1JI(NC)
Reid Rellllllrch Corporation

8.10
n_lU"11XIl»1D_TAil" "":1"-16
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Likelihood of Keeping Monthly Bill Close to Basic Rate

Prior to the series on costs of caUs, non-customers were asked:

Table 8.9

"If you 1wd this type ofphone service, do you think you and others here gzIIkllimit your calls to within 12 miles ofhere
or would you be liMly to end up maldng calls to areas that are more tlum 12 miles aMa}'?"

After a series on the costs for various types of calls, they were asked:

"LooIdng at the extra costs for calls that are more tlum 12 miles alWJ)' and IhinJcing ofhow you and Olhers would use a
phone ifyou IuJd one, do you lhink your monthly bill would be close 10 lhe ($1. 63"or $3.87) ($1.23 or $3.1sl per month
or do you lhink II would be higher llum lhat because ofextra calls?"

If higher, "would II be a 101 higher or jusl a linle higher?"

Highli,1atI

Somewhat less than half (44~) of the non-eustomers folt they could keep their monthly bill close to the basic rates for ULTS.
Almost two in five thoulht they would be "a little" higher than that, and 18. thouJht they would be ".tot" hiaher than that.

This corresponds closely to their estimated ability to limit calls to within 12 miles of home: 38~ thought they could but 33~
thoulht they could not and another 29" were not sure.

By company: This does not vary much by company.

Byethnlcity/race: Whites are the most likely of the groups to think they could keep the cost of service to close to the basic
ULTS rate: 54. VI. 38" for Blacks, 41 ~ for Hispanics.

1GTE~~ .rItown GTE "*' anti PadJic Bell custoIIUlI'$ MIWn .r1toMI PadJlc 1WJ rata. GTE rates an listedftnt.
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Estimate of Total Monthly Bill if Have ULTS

( (

Took 8.10

After being asked if they thought they could keep the costs to close to the $1.23 or $3.18 per month or not, non-customers were
reminded they would have to pay extra for calls outside the 12 mile limit- and a~~~ to think about how they and others would
use the phone:

"ConsitUring thal the basic cost of service would be ($1.63 or $3.87) ($1.23 or $3.1Bi and that you would 111m hIJ~ to
pay 6trtI for all calli OIItside the 12 mik antJ, how much do you tNnJc it would end lip costing you~r month ifyou hod
tllb urvlce ... just your best tstimaJe of what you think it would end up costing you given 1M IIIlIItlMr and tind 01calli
you and others in your (family) (household) would be li1cdy to ""*?

Highlight'

After being remiIMIed of the cost of calls and to think about how they and othen would use the phone, only 17~ think their
monthly bill for ULTS would be less than $10. Another 2S~ think it would be between SIO and S19, another 19~ think it
would be between S20 and S29, IS ~ think it would be between S30 and $49 and just 13~ think it would be u much u SSO or
more. The averap is S28; the median is S19.

InterestinJly, 89~ of the non-customers were able to make an estimate. Their ability to do so is probably enhanced by the 6S~
who have had service in the past.

By C8lllpaay: GTB non-eustomers expect higher monthly bills if they had UL1'8 than Pacific Ben non-eustomers -- average
monthly bill is $43 for GTB VI. $26 for PacifIC Bell. The median is also mper for GTB than for Pacific Bell.

By ethnidty/nee: Whites expect lower bills on ULTS than Blacb and Hispanics.

NOTE: It is clear from these responses that non-customers were expecting to make and have to pay for extra calls -- the median
expected total bill is $19 -- well above the rates quoted for the basic monthly UL1'8 service.

2GTE cust0met'8.~ shown GTE rates and PaciJic Bell customers were show Pacific 1Wl rata. GTE Tdta are 1ist«Jfirst.
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A..1/ordability of~'stimatedTotal Monthly Bill on ULTS

Non-custOl!lJl'S -JSl GI.E fI ~. 1m J.D NLD IIIGk Wbb
% % % % Ok % 0/0 0/0

Estimated monthly biU would be -

Very easy to afford 47 47 47 40 41 39 52 62
Somewhat easy 33 30 34 36 35 39 36 24

Somewhat difficult 15 17 14 19 21 16 8 9
Very difficult 5 5 5 5 4 7 4 3

Difficult 19 22 19 24 25 23 13 12
Less than very easy 52 52 52 60 59 61 48 36

EtJI&r, wMn lUud about
aJTortlability ofphone service
% say it is (a)

Very easy to afford 32 39 32 30 26 36 34 36
Somewhat easy 40 32 40 39 47 26 43 38
Somewhat difficult 15 15 15 17 16 18 10 14
Very difficult 14 13 14 15 11 21 13 12
Difficult 28 29 28 31 27 38 23 25
Less than very easy 68 61 68 70 74 64 66 64

ea. (quaIIy) (480) (246) (234) (294) (115) (109) (91) (74)

III.....1.t................IK.~tIlfI s.-: 0.124. 57fq
FIeld"...rch CorporatIon

8.11 1I_1UPfIDOOI/tUAIUS ~Z7
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Affordability of Estimated Total Monthly Bill on ULTS Took 8.11

Non-customers were then asked how affordable their estimated monthly bill on ULTS would be.

Responses are shown opposite along with their responses to an earlier question about the affordability of telephone service based
on what they thought it would cost before seeing the ULTS description.

Hi,hli,~

About half (47") of the non-customers who would qualify for ULTS (incluctina those who were uncertain) say it would be "very
easy· for them to afford based on what they thought it would cost after goinc throuP the various colt elements. Another 33~
thought it would be ·somewhat easy· to afford. About one in five (19~) thouIht it would be difficult to afford based 08 what
they think it would end up costing them.

Knowl. about ULTS and the various cost elements appears to improve perceived affonllbility of cost aDlODl non-customers
who would qualify for ULTS (or are uncertain): earlier just 32. of this same poop said it would be ·very eIIy· to afford
phone service. This increases to 47. after the ULTS series. Similarly, the pen:entqe sayiDg it would be difficult to afford
drops froan 28S to 19".

By company: Perceived atTordability of ULTS and the incrmse in pen:eived affonlability of phone service after hearing about
ULTS is about the same for both companies.

By fthnidtJ/nce: The majority of non-eustomers in aU etbnicIracial poupa say they think ULTS would be at Ieut somewhat
easy for them to afford (based on what they think it would end up~). In aU 1fOUPS, lmowledp of costs appears to
increase the pen:epdon of phone service being affordable.
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l',,,tngs .1 'hat Make Phone Service Hard to Affora
• Among Those Who Find ULTS Monthly Bill Less Than Very Easy to Afford

Non-customers -ImII mE .eI J' III J.D &D Ita WbIlt
% % 0/0 % 0/0 % % %

% Say their ULTS bill would be
less than very easy to afford 52 52 52 60 59 61 48 36

% Say this IS a reason (read list)-

Calls outside U.S. 49 55 49 61 59 63 33 19
Calls within U.S. 40 42 39 34 26 49 56 45
Can't control # calls 38 33 39 38 34 43 50 27
Can't control who uses 35 32 36 36 34 40 46 20
Talk long time 30 34 30 32 25 44 37 15
Basic monthly cost 23 20 24 28 21 40 11 23
Calls to 900 numbers 9 5 9 7 4 12 15 5
No to all 12 12 12 10 13 5 10 25

% Say this is a BIG reason (read Iist)-
Calls outside U.S. 29 42 28 35 29 45 28 2
Calls within U.S. 25 28 24 19 12 31 41 26
Can't control # calls 27 20 28 24 22 28 47 14
Can't control who uses 23 18 24 23 20 29 39 7
Talk long time 19 21 19 18 14 24 32 9
Basic monthly cost 10 7 10 11 7 19 4 12
Calls to 900 numbers 6 3 6 3 4 1 15 5

811I (quaIfy) (241) (121) (120) (167) (107) (80) (41) (34)
s.c.:Q.tlltllCJ

FIeld R...rch COrporIItion
8.12 "_,_IOOOIIO_TIIII.'· "\15-_
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Thinp that Make Phone Service Hard to Afford

( (

Tabk 8.12

Those who say they would fmd their ULTS bill less than "very easy" to afford were read a list of reasons why this miaht be so
and asked, for each, if this is a reason they feel this way or not and, if so, is it a big part of the reason or only a small put.
Responses are shown opposite -- the top half of the table shows the percentages saying this "is" a RUOIl; the bottom half shows
the percentages saying this is a "big" part of the reason.

Hi,laIi,ht,

Roughly half of the non-eustomers overall say that their anticipated ULTS bill would be less than very easy to afford.

The main reason for this is the cost of calls outside the United States. Next in rank Older are calla within the U.S., the inability
to control the number of calls and who uses the phone. The basic montbIy cost is cited by only 23" of those who would rmd it
less than very easy to afford, and it is considered a "big" reason by only 10,..

By company: The same general pattern is seen for both companies.

Byedloldty/raee: For Hispanics, the cost of calling outside the U.S. by far is the~ nlUOD cited for _ying ULTS would
be less than very easy to afford: 61 S cite this as a reason and about one in tine say. it is • "big. reuon. CIIIs within the
U.S., not beina able to control the number of caUs and who uses the phone are also important reuons 8IDOIII Hilplllics,
especially NI.D Hispanics. (NLD Hispanics are more libIy than otben to cite the cost of basic IeI'Yice as something that makes
it hard to afford.) BIacb are especially likely to cite the cost of caDs within the United States and the inability to control the
number of calls and who uses the phone. Whites are less likely to cite control JaSOIlS than are others; they most often cite the
cost of caUs within the United States as the thing that makes phone service hard to afford.
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Affordability by Estimated Cost

Estimated Monthly Cost If Had ULTS (with calls)

Under $10- $20- $3D- $50 can't
til 111 J2i 1ft 8uI ID

0/0 % % % % %

Say this would be -

Very easy to afford 75 54 42 32 25 44
Somewhat easy 21 36 51 37 35 11
Difficult 4 11 7 31 39 40

1/$10 more

Very easy 37 31 20 29 16 13
Somewhat easy 22 32 44 34 31 22
(Becomes) difficult 37 27 26 7 14 18

Total difficult 41 38 33 38 53 58

Very easy 9 8 4 16 13 8
Somewhat easy 21 25 35 22 16 8
(Becomes) difficult 29 31 23 24 17 19

Total difficult 70 69 56 62 70 77
8I8e (qualify) (76) (103) (10) (76) (87) (58)

se-: Q.'II, ,..(l.....2fINIICI Field Research Corporation
8.13

lUS./lEn/DOOaID_TAIUS PIo4S4J
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Row Increases OJ $10 and $20 in Total Monthly Bill Affect Affordability

Non-customers -!mil Yli fI J' 1m La NLQ ~ WbBI
% % % 0/0 0/0 % 0/0 %

Estimated monthly biU would be -

Very easy to afford 47 47 47 40 41 39 52 62
Somewhat easy 33 30 34 36 35 39 36 24
Difficult 19 22 19 24 25 23 13 12

If$lOmore-
Very easy 25 38 24 18 18 17 36 36
Somewhat easy 32 25 32 32 33 31 37 28
(Becomes) difficult 23 13 24 26 24 29 15 21

Total difficult 42 35 43 50 49 52 28 33"

lf$20more-
Very easy 9 15 9 8 6 11 10 14
Somewhat easy 23 20 23 19 23 13 30 25
(Becomes) difficult 25 27 25 23 22 25 31 25

Total difficult 67 62 68 73 71 77 59 58
Base (quaIfy) (480) (248) (234) (294) (115) (109) (99) (74)

s..: a.114. '21. llIIINCf FIeld R....rch Corpor.tion
8.14

n_IIlI"IDOOtlID_TAIUS."'IS·2t

) ) )
I


